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Research and analytical review of the impact of youth's use of
- smartphones on social relationships
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ABSTRACT

In a world of globalization Smartphone has made communication more
easier and convenient. Nowadays Smartphone are used by all group ages
especially by youth. since Smartphone provides the facilities of internet
access high quality camera social media platforms and other advance
features to its users. It can be used for different prospects as well. as the
Smartphone consumption is increasing among youth it is effecting real life
interactions and attitudes in society especially among youth. So the purpose
of this study is to examine the consumption and usage pattern of
Smartphone by youth and the effect of Smartphone usage on the social

interactions in society. To investigate the study quantitative research
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method approach was used. Online Google survey form was sent to 150
respondents through which 78 responses were received findings suggests
that 78.2 percent of the respondents agree that usage of Smartphone is
effecting the real life social interactions while further findings indicate that
excessive use of Smartphone is effecting the attitude among youth in
society.

KEYWORDS

Smartphone consumption, social relations, youth, Karachi, information

technology, PTA

-

s

5 Sl Ly s B a8 Ll (53 a0 03 (e alaad (S 0 a5 S jlens) (e (LS
() S ) = ole 178 dand (S 0 jla (558 O jlandd (e LSl (Bildae S G800 g0
Usim Budume ol S8 2B SaS o sz s (S 05 dilise ple SOl (g 058 Ol
o 03 = BS ml A g (S SoneS o e JlsasS (b e 08 QO jlend S o
o g S G S e e S (58 e ple il s e 03 o lam) KL Gyl
Olsas 0 Slansl(2011 st )i o5 52 Jald 5o o i B0 5l oS SIS
D) o s G Sl B SIS sl sa 58 58 S len) S La Ly gale il S s

(2011 355 - S sS

L5 S latie (588 slansl gl 5 (e al (0 (A o 1 026 1992 e T 1S (68 & o)
G 0 S lend oasSliany S a5 S8 H0 58S lanl —w gy sl
g (S e 5] s S 0 palS K5l s Ay sl (S e (S Jeals il i
Tl O L (S 08 S jlen) 5 e Jpl (20 2007 22 S (ol 68 B (S ol
Ll s S o latia s Ky ol S5 5300 5 KK S5 AT <2007 sl WS jlaia S

- ) -



& RESEARCH
ASSOCIATION

Pak. Journal of Media Science, Vol 2, Issue 3 (2021)  Research and analytical review ..........

L Ul il o (a5 Gl sl S G Jla (958 Sjland ay 3l (S O
Os) @kl gl G Jletial (Jgens e 1S (s jland G (201350 50 5 )
L paadi g & o) (2014 Kin K -1 ) 2 S e i ey Jsa die alews
Glai (S ) 5 Gl sl 2 s O amd ml i SO S ESU e sl sn s
Koot grnd K Cimiasy la jer 2 S L QO (el Vs S
2 208 G olend (e (S mmd s WL G e S atlad 5 nd
s o 03I | Sl (e 58 el (Sl (et e S S 7 sl o S e il
Jerind 58 & land S5l Ba o e SE b g o 1) adled Gl L 50 068 S
R e Jlenil S A S el S WSl cor 5 B sl o I kS S

(2019- ba - pnd) o G yd ju dus (s 58 e oo 2 L) L Uiy dlal (0

ralaa S ) g Adlaa

S 05t S lend) il S o g udSaithe S il S Gaat L adK (S e Gl
a5 e G5 S b Olsast o S dle Al G aspedlS Ly Jlexiol
850 s 03l s Jlaniaal S (588 Jlans) e il 0 (2019-8 )8 -l ) i ga) o8 50
it Jlaniud (ae (e 0 SIS (58 & jlanslidtlng S Giiad Iy s (Sl 51
O S jlansl 1S (58 & Lani)(2019-0my s Seuinl) = LS 23 e 58 o858 il
GRS il ()58 & sl gy 25 Win (S5 Gidae S G ) Sl Ly Jlaniiad S
Ol any S S Jlantiad (058 & Jlanl S5 S Ui 0 e (S Jland S
o8l =gy S e (S S KL Sl s S g o e gidle S

(2018 +535) b 65 L 518 (o Slas) o

W Cunens (s ban (3 (o S (e Usilsn s Jlanianl 03y 5 pen 1S 58 & lansd
O Ay S Jlaial Jgama g6 1€ 08 S jland ) 2Ly S e Ghlen s
o 055 5> 5(2013-05) o Sedam ~amy D fise o A S S8 S U Y

- 3 -



& RESEARCH
ASSOCIATION

Pak. Journal of Media Science, Vol 2, Issue 3 (2021)  Research and analytical review ..........

ealas g Clisas Gy (S G o S o) e SsneS (mald (e 058 O s
ostbusi) Gl s Sland (2018 G3K) o i (S sy ys) @ ) Sl e Jal 5
A3 7150 S sl ol il e S GRS G o S wl b o aili w i S
Sa U g b Ll 1S 58l 31 S Bllin 00 m 00 Db e 8 Sl ) b S
MBS G o o s Je S ue Tl ales g S OSdons 2ol
Ol A e label ey S 85l d S L85y oS (S U85 e
by U8 55 (e 30 e S o85S0 S len) (2011 i 8 .0S) G 0 2
e S Cimia e 03 0 2 0 o2 DI ey dud Ol i Sl (Sl 60 S
O O lansl (2012-25 sile) g Jalid <l ylad S5 512505 s (oS e s Jie (alans
S S OS5l s (S e o S L) O ey cadyd il S (o SIUSCE
05V SH(2013-3M8) U ) o s Sl s ol ) o s el S Sl
Jlaxil S (558 O jlans) (e s () s 58 Bildae S (3aia3 Iy s (S (558 Sl
O> 0 ) o 05l s Olben (oo i v s (S o = I bl oly (e

(2015 3kl Yo dalie <SS (S a8 ) ol ol G 533 (e

S e A Al

D) Jlerivd Gae ) 2 WS ladla (e g ) S bl i sh lae oS Bt
o o dald m ki IS Sy S aed sl sl ki IS (S

A BRI S Sl ) g Jlartin




& RESEARCH
ASSOCIATION

Pak. Journal of Media Science, Vol 2, Issue 3 (2021)  Research and analytical review ..........

S 351 0558 Jlaxi) 1S a1 1S 3158 GRS (S il 150 1S (0 ) Jlamind
a0 Gl Gre S 8 S (55 59 (S (S () o b S LSe sl g S
S 3l 058 Jleaniad € (058 & jland Ol ga 58 S o (K (S (R3S (S s mang 3 S

e e
&JEJEJ)Q@E&\J&\

moBd Gl LS i oS ks Gl 5 S0l ) s (S 0 1962 1) (S g ki Gl
oo S5l sl Uiniy S QS 1 aay S Jal e paseadia Sy S ael i) Gillae S
BLdl bl s Blie w2 S0y la e om0 S 0 0 e AT S el
o S Rl S B la s o cnd S ki ) (2 3ia3 Gl g3 Blatie s

O ) 5 (S5 aa S

dalla S (Gdad

L.;}SQ\)'S\Cl\)ciajgjga&laj@mfxd@\Csuﬁbjm\wu)j\ﬁ}j(i
u-.’

Ll il Wl i S (8 S jland i Usis) Sosilae S 05 s 8 x2S (il

Uﬁlo}\;ﬁ&\j\é&@dwéd@j Sda S Jleninl S ) 8 gi)m\(iii

) s S (il




& RESEARCH
ASSOCIATION

Pak. Journal of Media Science, Vol 2, Issue 3 (2021)  Research and analytical review ..........

SN A s Sodlae SOl iz sl 0 (e sl 8 Jlealal 8 0 O el (§

?6’ L")J:’

S lay Ghs e o83 Gis s 7k 0 (e o e Jlentid S (58 Eland (i

=

€ oLy s ) i clilad alen Laxiand 1 (58 & land S (i

: :‘JJ“

€ =2 Lo S 0 s (Sodlae S sl 8 Jlaatind 1S (5 8 S jlanl ] aed maa g sie
?CJ‘L:U).‘:‘}\AJ\).\:'\ ﬁ&bﬁ@@d@\ bdgjﬁdﬁ&i‘)m\.z il aada g jia

= o el € 50 alens Jlexiul 1€ (58 & jlanl3 el sy e

IS i b S (Gas

LS Jlaaina) JIS A3yl (88a%  eS (e (38T ol A S mils (S pa g jie YU an i
851 ndad 5 ) ealen s o pilae Gl sl Jleriad S (58 & jlenl ae e WS
e S Rsal A S sl S (sl ore oss) =S osilenss ol @l g

—-— ) -




fOR50Clg,

‘a

& RESEARCH
ASSOCIATION

Pak. Journal of Media Science, Vol 2, Issue 3 (2021)  Research and analytical review ..........

Gt o WS LS il e 3 81 150 b S alh o gpm KRS sa o LS Lo e
S usd Ulsas Sl S A S S SEai gl Glsa 1S ool 278
Bl s (2SS s o e S Ji 35 e 18 e (S g = WS LS i)
o Blal S ol € il o) S S Gn Jald ol 3 ) 3 e e O o 5eS )
QAT ysh S Jsal S 3aatS il S oo ol oyl 15 e

s S s e

78 o e o LS Lo 58 3131 150 el Jlgms I3 ke A S mila (S (i

i ] el Jlsas

Sse A e

Lad 34.6 2aid 65.4

LGl S usi)se el 6~ lhe) 34 Ao 3 e ad 4o~y i) 65 e o s e

Ob) e 2 el Jlgus

S 53 sy PR PRLENT
1ad 154 Lad 513 Lad 2.8 Lad 10.3 Lad 154

S A s ) (i Son g8 g s b lady S5l 2 15.4 e 2 g
s 53 ASan ad 12,8 daad (S Ul s il # ok ol o ogf 2ad 0.3 laad
i s e gy S Sl aaid 10.3 650 S Ol ¢oed 2aid 51,3 aai (S Gl

S A 13 i s




Pak. Journal of Media Science, Vol 2, Issue 3 (2021)

‘°‘ Sac,‘l

‘a

& RESEARCH
ASSOCIATION

Research and analytical review ..........

o.\.'ab';u

cdi\}';

22 30.8

2aid 69.2

-5 02l ALl 1ad 3,8 S o2l 52 3 81 1ad 69.2 L o g

Jaxd S s G jland 1 4 e s

53\7\‘} = 92 92

1ad 5.1 9

85.9

9 San 8 S Jleniad 8 S jlansl Sl sa g8 el 38 008 859 (e g

= =S Jlasiad € (558 & jland 0l ) w2 2mid 5.1 ) (58 S jland 2 2 3 aad

S S S Jlenid (558 S jlensl Q2 5 nad J) g

I Sl slas T JPE IR RN CRNT. 3
2 50 2ad § 2ad 29.5 2ad 1.5

2SS b Sas b Gla S aad 115 S il 01 e o s g
1ad 50 Js) SUS s Sl aad 9 ogdle S Gl i Sl S 2ad 295
(o 23S Jlaxiad 1S (58 & jlans) S il shea

?uﬁf")subédum\aagjﬁgjéd)m\%i;6J.yq.ad\}“

o

P

2ad 9

1ad 11.5

2aid 79.5

Kb e S aad 9 sl gl S aad 11.5 568 _S38 1a879.5 (e o gy

LS ey




Pak. Journal of Media Science, Vol 2, Issue 3 (2021)

fOR50Clg,

‘a

& RESEARCH
ASSOCIATION

Research and analytical review ..........

U S G e g WS e Kia il 555 @l 17 el g

810 — 8

S a5

P

1ad 5.1

2ad 25.6

2 69.2

AU a2 52 256 ¢ S 50 e SO 53 aad 692 (e o5
LS S 5368 [0 w8 = 2ai 5] ASa

¢ o S ool (S (g sd gy el Culy Lk Jdis Sl 2 8 el s

DJ\:“} C"“ 200

3200 — 50

S350 — 0

128449

20.5

e 34.6

S UK 2a820.5 San g8 Q0 K550 0 S 0S5 2ad 34.6 (e o5
o3l = 200 S I A 2ad 449 0 Ol Sl (45 SI200 = 50 a3 (S g g

SNy

Quﬁfﬁuﬁhﬁ)ﬁer@giu@i}uyi9de\}u

PN e 4 5 S 5 e S
18218 12 34.6 18 43.6

1S sl Culy Ulae Jigm 68 50 o SO a8 el 218 2 433 (e o g pm
8 8 w4 2ai 21.8 sl S 4 w2 2ad 346 ASan 65 =S Jlexial

5 S Jlexiial

S0 =58 Jlaiad ool 318 5188 il (€ S K 5l IS Qg0 et g

- )



R SOC1q,

‘a

& RESEARCH
ASSOCIATION

Pak. Journal of Media Science, Vol 2, Issue 3 (2021)  Research and analytical review ..........

N SENCY NN [ SO N G ol S pud
2ad 2.6 S Laid 1.3 1ad 84.6 Lad 11.5

il K aaid 1.3 el ol 3 K and 84.6 «So Lud Sl amid [1.5 G o sy
=28 (oS AT IS Eus i) S ¢85S Jlerind 1S o) KUl 3ad 2.6 ¢ e

D8 5 sy (Sosilae Jleaiul € 058 & jland LS oo b S @l 21 el Jl s

f =2l
grx L
1aid 5] A1nd 049

L Gl s e U = el 5.1 sl U S oS 2ad 949 ae o gy

Lo S lan Jend oalaw (e Usilsn i 058 S lanl LS e Jud Sl 1 12 e ) g

f =
grx b
Lad 192 L 80.8

L Gl gpe gt S8 19.2 5l b =2 80.8 e o g

fun o e S S Jueaiul ol ) 08 Sl Ol s 55 LS 13 aad ) sas

o ok

<

o PSS 2aid 100




R SOC1q,

‘a

& RESEARCH
ASSOCIATION

Pak. Journal of Media Science, Vol 2, Issue 3 (2021)  Research and analytical review ..........

085 Al sl Ly aad 100 il Ghaa 2 S G L) Uk e e Dl S g 4l
LS sl S (b

C b e (550 (alens 08 & land LS e Jd Sl 1 14 el s

o ok

¢

2ad 2.8 2 78.2

L Gl e ot S 2uad 218 sl b 2 uad 782 (e o5 e

S S Al o Sl oalew g8 S jland S Gae Jud S Q115 saad s

fun sospa A

o ok

¢

2ad 16.7 2a 833

Gl e O 2 uad 16.7 U5l Ub 2 2ai 83.3 e Gl S g sl Gpe 25
L

?uﬁfc_)‘)).‘\j\ijbz\Jﬁ&&lﬂ@@d)ﬁ&ijm\%wd\ﬂ&é%‘;]6J,xaid\}u

o ok

4

2aid 9 2ad 9]

LS Q) S 2ad 9 ol Sl ASos 2ad 91 gy ) S b s 2w

€. = el 1S (sl oS (e Jlenia) S 58 S jlansl S il 2 17 sad g

Gl E i A oS oS iy e | o1 oS Bleie s o 083




& RESEARCH
ASSOCIATION

Pak. Journal of Media Science, Vol 2, Issue 3 (2021)  Research and analytical review ..........

128333 2ad 25.6 2ad 4]

D S il st el gl Jleaiasd IS (58 O jlansl e (5 g 5 e 1S (BiaT
S S S e S s ol N US @il (S Gy Sodlae g S Sl
O3 adla a3 S b Jlsm ) Usilonsd S O 8 S e g e (o

AL PRI g

Lo DI 50 Oss) (Sdlae S Gsilsa s Jleatiad € (568 S jland 1] el g jia
f =

U SO W lea s w5 a5t o€ s (e e el s (Blae s 5 e
S5l daid S liie) § ASea LS QA Sl 5 said 9 g lie) 94 (ae iS5 (S
G el S o Uis Call g e g o o Ui S O S i S ol 65 o

-= Lo DI e G0 Sodilae S O 5l sa 5 Jlaxiaal 1S (8

C_‘s\.f‘)}.‘:‘}hj\).\:'\ﬁ&&ﬁ@@d@\odlﬁjlﬂd}é)@\ 12 el aiag yia

g Oxe g 538 2ad O (e il S Jlgwe K _ga g Blatia o g jia
g she g dmy S e LS QA S (Gl 5 s a8 ) S5l aaid 9 Saa b
.d\.‘u}‘:j\i}\Jﬁ\#QM@WJM\aJQ)SQﬁ@JW\AS\ﬁQG

= el € 60 (alen Jleainl 8 (58 & jlassl 13 jaal aaa g e




& RESEARCH
ASSOCIATION

Pak. Journal of Media Science, Vol 2, Issue 3 (2021)  Research and analytical review ..........

LS Bl il ol 5 S 5 8 LS g (e o g e o Glae —u g e il
o) s g ) Sl aad 21,8 Ao WS Glatl S il S b 5 aad 782

= U ol g e s e ¢ T (g ) (B

s aelad

053 5 53 Jluaniond 03 518 () 58 O el NS Uy il g (e (5 ) oS 0l S (343
(O s I dho st dles —w e o L) Sl Gl el (S pdlae ) S
DA oS 00158 e i) S (58 S land S Usiln gt S o Sla o2 Jpead 13

-l LS il S (sl 5 e (S s ) s LS

1S (58 Siland 05 AS LS Lensy m o o Oslsa s (e i S @il S s
=S Claslaaog S oeim D) (S o RS 5 gn S S sale (S Jlexial 0y
A S Sl S o s 60 Jasad a1 G S Jlenial S Gl ) S J s
03 e WS, DA e S Il g alen 500 il gila S Jleaind S (558 & jland

e LS Jlaail Sl gles gr S @50 R

=8 S el 0305 1S (58 &1 jlansl 05 A8 L8 LS Jlgas ma o 0850 on e (il
I e 58 ealy ) Jertiaad 1S (58 S jlansl (20 a8 05 AS (g my 1) (S w81 G
=S A i ey S el aaly) S (58 Sl (e 068 S 2 Gl (52 psad
i LS Lol 1S58 el (psn iy (om e Sl g il Lt iy s 55 308




'ORS0CIg,

S PP
g

& RESEARCH
ASSOCIATION

Pak. Journal of Media Science, Vol 2, Issue 3 (2021)  Research and analytical review ..........

S M2 (S gigd gy el Culy Wlie Jige S 0 AS LR Leas (o o e (SRS
Cuy S skl alew G aal) e 200 S o) S g m S S I E
Ot s S skl alen S sl a8 o Sl 60 ol 13 (nasa ey il

oy SeS) Sl e ) e ope deal e gl S

REFERENCES

Afalig, A. (2013). Smartphone improvements: Positive and negative impact
on society.Retrieved from
https://sites.psu.edu/alwaleedafaliq/2013/09/19/smartphonesimprovements

-positive-andnegative-i

Diefenbach, S., & Borrmann, K. (2019). The smartphone as a pacifier and
its consequences. Proceedings of the 2019 CHI Conference on Human
Factors in Computing Systems. https://doi.org/10.1145/3290605.3300536

Diffusion of innovation theory.
(n.d.). https://sphweb.bumc.bu.edu/otlt/mph-

modules/sb/behavioralchangetheories/behavioralchangetheories4.html

Fernandez Mufioz, C., Arroyo Almaraz, 1., & Garrcia Garcia, F. (2019). The
effects of spontaneous use of smartphone on the attention and emotions of
millennials  students in a classroom. International  Linguistics
Research, 2(2), p42. https://doi.org/10.30560/ilr.v2n2p42




& RESEARCH
ASSOCIATION

Pak. Journal of Media Science, Vol 2, Issue 3 (2021)  Research and analytical review ..........

Gladden, D. J. (2018). The Effects of Smartphones on Social Lives: How
They Affect Our Social Interactions and Attitudes. OTS Master's Level
Projects & Papers, 1.

Kim, H. (2013). Exercise rehabilitation for Smartphone addiction. J Exer
Rehab, 9, 500-505

Kuss, D. J., & Griffiths, M. D. (2011). Online social networking and
addiction—a review of the Psychological literature. International journal of
environmental research and public health, 8(9), 3528-3552.

Lee, Y., Chang, C., Lin, Y., & Cheng, Z. (2014). The dark side of
smartphone wusage: Psychological traits, compulsive behavior and

technostress. Computers in Human Behavior, 31, 373-383.

Lenord, J. (2015). 16 Seriously damaging side effects of your smartphone
addiction.  Retrieved from  https://www.naturallivingideas.com/16-

seriously-damaging-side-effects-of-yoursmartphone-addiction/

Mount, R. (2012). Advantages and disadvantages of smartphone
technology. Retrieved fromhttps://www.mobilecon2012.com/8-

advantages-and-disadvantages-of-smartphonetechnology/

Nayak, J. K. (2018). Relationship among smartphone usage, addiction,
academic performance and the moderating role of gender: A study of higher
education students in India. Computers & Education, 123, 164-
173. https://doi.org/10.1016/j.compedu.2018.05.007




& RESEARCH
ASSOCIATION

Pak. Journal of Media Science, Vol 2, Issue 3 (2021)  Research and analytical review ..........

Sarwar, M., & Soomro, T. R. (2013). Impact of Smartphone’s on Society.
European Journal of ScientificResearch, 98(2), 216-226.

Skierkowski, D., & Wood, R. M. (2011). To text or not to text? The
importance of text messaging among college-aged youth. Computers in
Human Behavior, 28(2), 744-756

Shabir, R. A., & Dr, K. M. (2019). Impact of Smartphones on Young
Generation. Library Philosophy and Practice (e-journal), 1.

Telecom indicators | PTA. (n.d.). PTA. https://www.pta.gov.pk/en/telecom-

indicators
Uses and gratification theory. (2018, December 11). Communication

Theory. https://www.communicationtheory.org/uses-and-gratification-

theory/




